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EDUCATION

1998      Ph.D. in Marketing,                         The Wharton School, University of Pennsylvania, 
1994      M.B.A.,                                            Middle East Technical University, Ankara,
1989      B.S. in Electrical and Electronics Eng.,          Middle East Technical U., Ankara

FIELDS OF INTERESTS

· behavioral decision making; valuation and time preference.
· modeling retail strategies; private labels and loyalty programs

HONORS & AWARDS


· Finalist in the 2015 INFORMS Revenue Management and Pricing Section Practice Prize for the paper “Cross-Selling Investment Products with a Win-Win Perspective in Portfolio Optimization”
· Finalist in the 2002 John D.C. Little Best Paper Award (for marketing papers in Management Science and Marketing Science) for the article “Positioning of Store Brands”
· Wharton Doctoral Fellowship, 1994-1998
· Vehbi Koç Foundation Scholarship for Undergraduate Education, 1985-1989


PROFESSIONAL EXPERIENCE

2008-present         Associate Professor of Marketing, Koç University, İstanbul.
1998-2008             Assistant Professor of Marketing, Koç University, İstanbul.
1996-1998             Teaching Assistant, University of Pennsylvania.
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